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PRESIDENT'S MESSAGE

Theresa J. Barrett, PhD, CMP, CAE
2015 GPPCMA President

Deputy Executive Vice President

New Jersey Academy of Family Physicians

Recent conversations about the upcoming Service in Sync activities and the
moving words of Pope Francis during his historic visit to Philadelphia got
me to thinking about how important it is to reach out and support those
who need our help. But how do you do that when you are pulled
between commitments
to family, work, and
community. Our spirit
is willing but we haven't

“Do vou have a
e managed the physics o o
Iosv Sstto bpe iyn tyvo ﬁdSSZO” fOT ShélTZTlg
s photos of food?
Lgi;cfg\r/;:eac:'thatthere really is an ’Y'OM cCan turn that
passion into meals
for children who

need them ??

Do you have a passion for sharing
photos of food? You can turn that
passion into meals for children
who need them. Feedie is an

app sponsored by The Lunch-

box Fund, a non-profit fostering
education through nutrition by providing a daily meal for orphaned and at-risk
school children in South Africa. You sign up via Facebook or Twitter, and visit

a participating restaurant. When you use Feedie to take a photo of your meal
and post it, the restaurant makes a donation to The Lunchbox Fund. Your post
thanks the restaurant and spreads the Feedie message.

Do you love taking photos with your phone? Did you know you can use those
photos to help your favorite charities? For every photo you share through Do-
nate a Photo app, Johnson & Johnson gives $1 to a cause you want to help (J&J
has curated a list of trusted causes). When you share your photo, you spread
the word about causes that need help. Share a picture that means something
to you, the more photos you inspire, the more awareness you'll raise. Your pho-
tos do become a part of the Donate a Photo gallery, but J&J states that while
the photos may be used to promote Donate a Photo, they will never be used to
sell any products or for any other commercial purposes. You can find out more
about the causes that Donate a Photo supports here (http://www.donateapho-
to.com/en_US/the-causes).

So if you are not able to join us for Service in Sync in November, you now have
other tools to use to give back. Thank you for all you do to keep our communi-
ty strong.


http://www.donateaphoto.com/en_US/the
http://www.donateaphoto.com/en_US/the
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With new and renovated hotel rooms, including two new 1,000-room properties, more
nonstop flight options and some of the most dynamic meeting spaces in the country, the
Live Music Capital of the World® can amplify your event like never before.

Live. Music. AustinTexas.org/Meet

36,000 HOTEL ROOMS 250 MUSIC VENUES 45+ NONSTOP FLIGHTS
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Events
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“And Now For Something Completely Different...
GPPCMA 2015 Chapter Retreat”

By Danielle Pinto

Program Specialist

Greater Philadelphia Alliance for Capital
and Technologies (PACT)

GPPCMA Board Member

As the saying goes these days, the peo-
ple who fill the seats at your meetings

They're participants.

With that idea in mind, the aim of this
year's GPPCMA Chapter Retreat at
Harrah’s Atlantic City was to be more

organizers also worked to inject a sense
of levity into the day’s business, hoping
that strong content and productive

might render the day as a whole more
memorable.

off the day’s business with an update on
the status of GPPCMA's strategic plan.
Through a series of humorous “me-
mes” - popular or viral Internet images
with added text — Theresa emphasized
the importance of such a plan to those
assembled.

Theresa quoted Lewis Carroll: “If you
will take you there.” And so, she guided

work the GPPCMA Board, Committees,
and membership has been doing over

and organizing principles of the Chap-
ter; and the strategies Chapter leaders
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: are employing, under the headings of
i community, education, leadership, and
: operations.

After this quick overview, President

: Elect Belinda Keota invited attendees

: to participate in a round of Committee
¢ Speed Dating. In pictures that were
and events are no longer your attendees. :
¢ used memes to introduce the humorous
. essence of each committee. Committee
i chairs circled the room, stopping for five
. minutes at each table to answer ques-

¢ tions both serious (“What are two things
interactive than retreats of the past. The :
: committee?”), and silly (“If you were a
¢ vegetable, what vegetable would you
¢ be?”). The takeaway was that involve-
interactions peppered with a dash of fun :
: with good communication — and that

i more than one committee chair would
: prefer to be a string bean.

Chapter President Theresa Barrett kicked :

worth a thousand words, Belinda also

| can do right away to contribute to the

ment in GPPCMA committees is easy

everything will work,” and that that’s

lie” during which the group heard a few

¢ were actually true. Then came the dense
but ultimately informative and reward-
ing final session, “The Situation Room,”
where attendees worked in small groups
to navigate their way through a real-life

. example of an extraordinary onsite
challenge: the outbreak of an infectious
disease in a host city just days before

. the opening session of a major medical
conference.

As in years past, Harrah’s and Caesars
Entertainment went above and beyond
as hosts of the 2015 Retreat, providing

. not only an extraordinary opening
reception, but also an over-the top
after-reception reception. Earning even
: more GPPCMA brownie points, Caesars’
Sharon Goodspeed organized a heart-

: . . : warming community service activity at
¢ The late morning brought a session from : 9 y y

: improv expert Izzy Gesell, who guided

i the group through various improvisa-

. tional exercises that demonstrated how
. active listening and finding comfort in

¢ the unknown, the two basic tenants of
: improv, are also applicable to everyday
¢ life and work. Izzy reminded the group
¢ that “many things are possible, but not
don’t know where you're going, any road :
¢ okay.

the attendees on a brief trip through the :

¢ After lunch, there was a quick and

¢ ridiculous session of “two truths and a
the last year; defining the mission, vision, :
i meeting planner horror stories, and were :
: then challenged to decide which stories

: the Atlantic City Boys and Girls Club, and
both Sharon and Mike Hochman gave

. chapter members a special sneak peek of
Harrah's Waterfront Conference Center.

{ GPPCMA would not have been able to

host this year's retreat without the gener-
osity of Harrah’s Atlantic City and Caesars
. Entertainment, Meet AC, Boston Con-

vention Marketing Center, 3-2-1 Connect,
Visit Norfolk, Starwood Hotels & Resorts,
: and the Long Beach Convention and Vis-

itors Bureau. We thank them all for their

¢ continued support of our chapter.
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Photo memories from the GPPCMA Chapter Retreat. Spec:al thanks to Bob and Leslie Bellini for takmg the photos.
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Photo memories from the GPPCMA Chapter Retreat. Special thanks to Bob and Leslie Bellini for taking the photos.



EVENT SUMMARIES

Neil R. Schriever

Account Director, Global Group Sales
Starwood Hotels & Resorts
Education Committee Co-Chair

This year’s Education Day program was
held at the PA Convention Center on
September 17, 2015.

GPPCMA

EDU@@'ION

SEPTEMBER 17, 2015

The program began with
an update from Lorenz
Hassenstein, PACC General
Manager, on the progress
that SMG has made at

the PACC since coming

on board in 2014. Lorenz’s
message was that the overall
theme about the changes made
by SMG is “not about running a
building, it is about working for you.”

Fact: Did you know that it costs between

clean?

for the meeting, and PSAV and Travel Al-

SWW . Youtoour sponsors for
) : ~ supporting Education
& Day!

We were fortunate
to have current
PCMA Board
Chair Ray Kop-
cinski of Million
Dollar Roundtable
and PCMA Board
Liaison Kristen Mirabal of
Association of Corporate Travel
Executives visit the chapter for this pro-
gram. Ray addressed the attendees on
the current state of the organization and
also encouraged the members to attend
Convening Leaders.

Fact: Did you know that today PCMA has
over 7,000 members in 30 countries?

Friend, was our key presenter for the day.
Beth engaged the audience with recom-
mendations on the best free and bargain

7 CONNECTIONS | FALL 2015

: The following apps
. had high interest from the
: group.

: Whatsapp - International texting with-
i out depleting data storage. This app has
Beth Ziesenis, founder of Your Nerdy Best :
" a group setting and can be used globally.
: Kristen Mirabel, our PCMA Board Liaison,
i stated that ACTE used this app recently

i apps and online resources to help us
: become “more organized, efficient and
: awesome at work and home.”

: The session began with table conversa-
: tions where we shared our “app envy”

with one another by reviewing
what apps we currently use
or had downloaded to our
phones/tablets. Based
on the audience re-
sponse, it was clear that
most of us did not have
a broad knowledge of
the available tools that
could be valuable and
productive in our daily
lives. Most of the apps pre-
sented are available via the fol-

lowing link PCMA Your Nerdy Best Friend.
: Both Beth’s presentation and handouts
¢ are listed here.

$5-6 million per year to keep the building :

i Fact: Did you know that our smart-

i phones have more technology power
Tourism Vancouver was the main sponsor :
: Moon?

berta were the speakers sponsors. Thank :

: Some suggested solutions to questions
: from the participants include:

: What about App security? Suggest to

: Google to make sure app is legit before
: checking the agree to terms box. How

i can | extending device battery life? Put
: your phone in airplane mode,

¢ close all open items, and
© turn off wifi. How can
: | extend storage?

: Google photos

: allows you to upload
. all personal media

¢ forever for free and

. organizes the photos
: immediately.

than what existed to put a man on the

great capability to cross communicate in

continued on next page


https://www.dropbox.com/sh/yc4rlq7r407faoi/AACl8B-shYL395-l12FZf01ga?dl=0

at a meeting in Hong Kong to communi-
cate on site.

Fiverr - A global freelance marketplace
offering tasks or services. Everybody's
secret weapon = thousands of free
lancers that do all things for
a starting price of $5.00.
Smartsheet - Project
management tem-
plate to manage pro-
cess for a team. This is
not expensive. Belin-
da Keota of Produce
Marketing Association
uses this app.
Zoom.us - Great for com-
mittee/project management

- HD Videoconferencing with a few clicks :
for a full committee for up to 25 minutes. :
i this can impact meetings.
¢ Beth suggested not to

: worry about it but em-

© brace it like when Twitter
came on the market.

For 40 people the app is free. It is fast,
lightweight, and easy.

Google Translate - Free multilingual
translation service to translate text,
speech, images, or real-time video from
one language into another.

gDocs - Digital Binders for Windows;
Microsoft product.

Sway - Enhance presentations with new :
: Postagram - Let’s you send your photos :
: asreal postcards.

PowerPoint competitor by Microsoft;
Search for media and then embed it;

no@ean

MASSACHUSETTS CONVENTION CENTER AUTHORITY

i upgrades the story telling process.

: Groupme - Group texting for free with
¢ small groups - not all users need to be

¢ logged into the app.

: Speedtest.net - Checks internet

: The following apps are for
* personal or business use:

. PicPlayPost: - Enables you to frame your
: pictures, play your videos, and post them
to your favorite social networks

. Animoto - Take pictures, pick a song and
you have a video. Lowest cost, $30.
Trello - Free project management app

phone and feedback app. TRIP IT - Travel organizer

LookFor App - Turns phone : Shoeboxed - Fast, painless way to

into a blinking yellow light digitize and archive receipts in a single,
to find othersin crowded  : secure location. Mail everything to North
spaces (i.e. opening recep-
tions).

Companion App and Safe-

speeds/bandwidth on site.
"o Crowd Mics - Crowd Micro-

Carolina. Lowest service level: $10 for 50

: documents per month.

: Newsle - Keeps up with news about

: your network of contacts; great for sales
. LastPass - Password Manager:
One giant password that pro-
\ tects all passwords — Don't

ing. A discussion occurred
about liability to the organi-
zation and legality of how
be scared as you watch it
sweep your computer!

Beth was very engaging
and made all the tech
tools seem less intimidating.

For more information, you can
visit www.YourNerdyBestFriend.com
or contact Beth Z at beth@yournerdy-

i bestfriend.com.

Ditty - Create musical messages

Join the long list of Boston convention customers with record-breaking events.

Arrange a site visit today. Call 877.393.3393 or visit SignatureBoston.com
CS 'gmzcll@,

Remarkable experiences.
Imagination realized:


Zoom.us
Speedtest.net
www.YourNerdyBestFriend.com
mailto:beth@yournerdybestfriend.com
mailto:beth@yournerdybestfriend.com
http://signatureboston.com

Chuck Hilpl
Principal
The Hilpl Group, LLC

My Great Grandfather Hilpl immigrated
from Austria in the mid-1800's and settled

Philadelphia where he continued working
world. Yes, that is our family’s origin of the

And to the thou-
sands of people who
have inquired over
the years, | only wish
| could buy a vowel.

My blood runs very
green as my other
grandparents all
came from Ire-
land. My grandfather, from County Mayo,

it wasn't long before he was opening Irish

bars all over NE Philly and North Wildwood, s .
¢ rience for a young manager and it served

: abigger purpose: It was time to grow my
¢ career and find an opportunity with a larger
i hotel company. (Authors note: The early

NJ. My roots in the hospitality business go
way back as apparently does my entrepre-
neurial gene.

Growing up, my mother would pile my four :
:that those honed skills come in rather handy :

¢ especially at breakfast.)

younger sisters and me into a car and we
were off on road trips along the east coast.
The highlight of all of those trips was the
hotel stays. With five kids in the family we
were on a tight budget and that dictated

the choice of accommodations, often being
i way to gain knowledge about the logistical

: side of a hotel's group business. In looking

Howard Johnson's and Holiday Inns. Well
you would have thought we had hit the

lottery when we stayed in those places. Big :
: spentworking in convention services was

¢ priceless and an excellent stepping stone

¢ into sales. When mentoring other aspiring
. hotel sales candidates along the way, I've

. often recommended starting on the

beds, room service, and color TV's!

When the time came to make decisions
about college and fields of study, | decided
to take a page from my grandparents’

i history in the bar and restaurant business a
: step further and pursue the hotel business.

College took me to East Stroudsburg
i University where | majored in Hotel & Resort :

Management. After graduating | was hired
in the aptly named Brewerytown section of :

by a company called American Motor Inns.

. I went through their management train-

in the breWery bUSineSS, as he had in the old |ng program and upon Comp'etion was

: assigned to the Holiday Inn in York, PA as
Hilpl name (“how do you pronounce that???) :

an Assistant General Manager. Well, look

at me...23 years old and running a hotel.
¢ Living the dream!

I thought I could walk on water as the

¢ second in command on the management

i team, keys to everything and those Big

: Daddy signing privileges. Well, not exactly.
i After two years at this small hotel, | soon dis- :
: covered that a manager becomes the catch
¢ allfor everything. If a staff member doesn’t
i show up, guess what?... you are it. Checking

immigrated to the US in the early 1920’s and in guests, flipping eggs and helping out

housekeeping was a great learning expe-

years weren't all for naught, my wife claims

: That opportunity surfaced and | made my
i way to Convention Services Manager at the

Hyatt Cherry Hill. Going the CS route was a

back over my 32-year hotel career, the time

: operational side of the business.

While toiling away at the Hyatt Cherry Hill,
i anentry level sales position opened up.

Having envied the suits in the Sales Suite,

: 1jumped at this opportunity. A few years

¢ later, a position became available at the

: Wyndham Franklin Plaza Hotel Philadelphia
: (DOWNTOWN. | was hitting the big time
now.) Five and a half years later and | was the
: Big Daddy again...ADOS! This funinterval

: iswhen I really honed my negotiating skills

¢ and learned a few more things about the

¢ customer always being right. And | made

¢ some lifelong friends along the way.

From center city to Valley Forge where |
. jockeyed between Director of Sales and

Marketing positions at the Sheraton Valley

: Forge and the Valley Forge Convention Cen-
: ter. Those positions parlayed into National

© Sales with Wyndham Hotels and Resorts in
Washington, DC.

[ later joined Starwood Hotels and Resorts in
i global sales. After 15 great years with Star-

: wood, | recently decided to act on one of

. my life long dreams: entrepreneurship and
. hence, The Hilpl Group was born in April

2015. My company is a full service meeting

: management company that specializes in

. exhibit and sponsorship sales. Six months

: into the new business has me re-energized
: and excited about the future and the life
experiences that will undoubtedly follow.

i Foracloser look please see my website.

Other passions include (let’s not focus on

¢ the order here) enjoying and exploring

¢ Philly with my wife Pat and our four-legged
i companion, Bridie, and my lifelong calling,
¢ fine art oil painting. For a look at my inner

* Picasso please go to www.chuckhilpl.com.


http://www.HilplGroup.com
www.chuckhilpl.com

RIDE THE A A

Shane Jackson

Sr. Sales Executive

Philadelphia Marriott Downtown
GPPCMA Secretary

Summer vacations... for many of us that
includes vacations and fun in the sun--  :
islands and beaches and hopefully some :
relaxing. Maybe even jet skis, surf boards :
and riding the waves! Whilewe areat  :
it, | want to talk about another wave we
might want to consider riding.

It is a wave of renewed consciousness,
and in it, offensive symbols have come
down while more inclusive symbols
are going up. In less than a month the
Confederate flag came down in South
Carolina and the Rainbow flag (US Su-
preme Court ruling on Gay Marriage) and :
Cuban flag have gone up. In this space, .
generations of discrimination and divi-
siveness have been challenged and we
are opening up lines of communication
with groups we have had a long history
of silencing and marginalizing.

¢ When I first joined GPPCMA | would hear
: the stories about the great and long

lasting friendships that emerged through

the organization. Volunteering and

being a part of various committees did

forge strong relationships and bonds.

For instance, early in my career with
PCMA, | had the opportunity to be a part

: of the then “Network for the Needy”
: committee and also Chair the same

: group. It was because of my involve-
: ment with GPPCMA and committee work :
: within the organization that | continued :

my efforts for other social causes outside

: of work. It is my belief that volunteering
¢ and getting involved in community ser-
¢ vice both at work and outside of it is truly :

important — which is why | am excited
to work for an industry which has often

: taken steps to address important social
: causes.

Here are a few examples. Twenty years

i ago people were pushing for a tourism

boycott of Arizona over its refusal to
honor the Reverend Martin Luther King

Jr. holiday. Then, in 2010, Arizona faced

At this historical period and with all of
these changes occurring around us, |
think it is important to address how we
as professionals can be part of the move- :
ment to make positive change for all
members of our community — even those :
who have not always been accepted.

Our industry is about relationships and
making people feel welcomed and
comfortable. | have been very fortunate
to have very beautiful and kind people
in my adult life. | am speaking of my
wife and children. But | have also been
exposed to the same kinds of people in
my professional career.
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backlash over their new immigration law.

: Their new immigration policy caused
i aminority suppliers group to move its

convention from Phoenix to Florida,

: joining several out-of-town groups which

canceled meetings in the state as part of

the backlash against the law.

The National Minority Suppliers Develop-

ment Council Inc., whose convention was

nix, said that it was instead holding its
meeting in Miami Beach, FL. According

. to one estimate, metropolitan Phoenix

risked losing as much as $90 million in
hotel and convention business over five

: years because of the controversy.

: Fast forward to 2015, Gen Con, one of

: the largest gaming conventions in the

i country, threatened to pull out of Indiana
: overa controversial bill. The event,

: which had a record attendance of 56,614
: people last year, opposed Senate Bill 101,
¢ which critics said would have allowed

. businesses to refuse service to same-sex

. couples for religious reasons. This could

. have amounted to an estimated loss of

$50 million to the state annually!

i These examples illustrate the power of
. our industry to take a stand on important
¢ issues shaping our nation. This is really

important.

¢ According to the U.S. Department of

: Commerce, the travel and tourism indus-
i try in the United States generated more

¢ than U.S. $2 trillion in economic output in
* 2012. Based on this data and CMI sample
: demographics, it estimated that the an-

. nual economic impact of LGBT travelers

: is over US $100 billion per year in the U.S.
. alone. If people are going to spend large
i sums of money in the travel and tourism

. industry, they should be treated respect-
¢ fully, which is one reason volunteering

¢ is so important - it moves us forward

¢ socially. However, as an industry, we

i cannot merely volunteer. We also need

¢ to advocate for social justice issues - it is

: our job to make people feel welcomed.

i The best way to do this is by standing up
: : for the issues which ensure all groups are
i expected to attract 7,000 people in Phoe- :

treated fairly.

: 1am looking forward to the day when we
: accept all people not because it is in our

¢ financial interest to do so, but because it

: is the right thing to do!
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Tracey Megee

National Account Manager
Philadelphia Convention & Visi-
tors Bureau

I've known Tracey for many
years, but in doing this inter-
view | learned so much about
her. 1knew she grew up in
Huntington Valley, PA, but |
didn't know her original career
plan was to be a Marine Biolo-
gist. | asked how she got from
there to here.

Tracey was all set to go to Florida Institute of Technology to study
marine biology, then she took a summer job as a catering admin
at the Wyndham in Philadelphia in 1985. She excelled at the job

and has never looked back. In 1992, she moved to Houston to

there until 1995 when she returned to Philadelphia as Director of
Catering at the second largest hotel in Philadelphia, the Wyndham
Philadelphia (now Sheraton). Her career has included positions as
Director of Meeting Services before transitioning into room sales,
where she continued to take on new positions and before leaving
became the Director of Association Sales at the Hotel.

In July 2014 an opportunity at the Philadelphia Convention &
Visitors Bureau (PHLCVB) came knocking. After almost 30 years in

PHLCVB “northeast team.” Some of her favorite things about her
job are building relationships with both clients and membership,
meeting different people, and being able to represent our city
at such an exciting time. There is not a day that goes by that she
doesn’t learn something new. It's not every day the Pope visits!

Tracey joined PCMA while at the Sheraton; she wanted to network
and learn, meet new people and reacquaint herself with former
clients and colleagues.

| asked if she had a favorite childhood memory. It is going to Phila-
delphia museums with her grandfather. He was passionate about
art, and she said one of the highlights of their visits was seeing the
King Tut exhibit. Little did her grandfather know that these visits
would be early training for her eventual job selling Philadelphia.

Away from work, Tracey enjoys spending time with her husband

in the winter. She likes to travel and enjoys sports, especially soccer
and football. And if someday she ever gets some spare time, she
would like to design jewelry as a hobby.

By Karen Lennert, CASE
Senior Account Executive
PSAV, Premier Global Events
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SUPPLIER SPOTLIGHT PLANNER SPOTLIGHT

Shannon C. Fagan, CMP
Senior Meeting/Exhibit
Manager

AH - Front Row Meetings and
Events Division

Shannon has been with Asso-
ciation Headquarters for over
11 years. How she stumbled
across her job is interesting to
say the least. She was working
for a mortgage lender at the
time and was given lists and
places to call upon. She had

: an appointment to speak with the HR Director at Association
i Headquarters and realized once she was in the appointment,
: that they were not the client she should be sitting with. They
i exchanged business cards and on her merry way she went.
and worked her way through the ranks in Catering and Operations  :

: Two montbhs later she realized that she wanted a job change
work as Catering Director at the Wyndham Greenspoint and stayed :
: called Association Headquarters and they had an entry level

i meeting manager job available. After she interviewed with Pam
i Ballinger and Linda Still for this position, she discovered she had
i locked her keys and cell phone in the car. Having to go back

¢ into their office and use their phone to call her Dad for help, she
i was most certain that job would not be hers. Well, sure enough
. that did not discourage AH from hiring her!

and started to look back on the folks she had met recently. She

. She worked directly with Pam from January of that year until
hotels, she made the switch and now has the pleasure of selling our :
beautiful city, her hometown. Tracey is an Account Manager on the :
i She has been to China, South America and many other coun-

¢ tries in Europe (a total of 8 all-together). Planning international
i meetings can be a challenge. She says one take away from

i international meetings is that you have to be flexible and pay

i attention to each countries customs.

October and was then promoted to Meetings Manager. During
her time with AH, she has traveled to some interesting places.

i Shannon grew up in Washington Township, NJ and presently
¢ lives in West Deptford, NJ. She is the middle child, having an

. older brother and younger brother. Her Mother says she is the
. rose between two thorns....ha ha ha!

¢ In her personal time she enjoys travel, going out to dinner,

¢ spending time with friends and family, attending Philadelphia
i sporting events, wine tasting, and yoga and spending time at
i the beach.

: Shannon is now the Director of Meetings and Exhibits for the
Jamie and son Taylor at their beach house in the summer and skiing :
: “This was meant to be and | see myself staying with this com-

. pany and helping them grow.” She is thankful to have had that
i appointment with Association Headquarters 11 years ago!

American Transplant Congress and enjoys every bit of her job.

By Sharon Goodspeed
. Regional Sales Manager
: Caesars Entertainment



GPPCMA NEEDS YOU - VOLUNTEER TODAY!

Communications Committee

Chair: Erica Keagy (gppcma@comcast.net)

The Communications Committee is responsible for ensuring
chapter news, activities, and important event information is
communicated to members on a timely basis.

Some of the things we do: Design and deliver a quarterly
newsletter devoted to content relevant to the profession and
GPPCMA; Develop chapter specific communications when
necessary for the good of the organization; Plan and execute a
social media strategy

What can you do?

Volunteer to write for the newsletter, help with proofing and ed-
iting content, join the social media team and keep our Facebook
and Twitter accounts active.

Community Service Committee

Chairs: Sharon Goodspeed (sgoodspeed@Caesars.com)The
Community Service Committee exists to build the connection
between the Chapter, its members, and the local community,
through participation in service activities, donation drives, and
fundraising efforts for Greater Philadelphia based charities, non-
profits, and community outreach organizations.

Some of the things we do: Design Community Service Activi-
ties; organize and promote charitable donation drives; promote
member wellness by educating our members about community
and public health issues that affect us all and provides members
information and tools they can use to address these issues.

What can you do?

Brainstorm ideas for CS activities; Research and suggest orga-
nizations to partner with; Participate in CS activities, and arrives
early to assist in facilitation; Attend functions as representative of
the committee; Act as a “cheerleader” to boost participation in
CS Activities

Education Committee (previously called the Program
Committee)

Chairs: Neil Schriever (neil.schriever@starwoodhotels.com) and
Heather Seasholtz (hseasholtz@talley.com)

The Education Committee is responsible for planning and exe-
cuting high-quality networking, social and educational events
that create opportunities for the local industry partners and
promote professional development.

Some of the things we do: Develop themes for chapter events;
secure presenters; create and promote educational activities

What can you do?
Brainstorm ideas for educational events; help find presenters;
help find venues
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Emerging Professionals Committee

Chairs: Shannon Fagan (sfagan@ahint.com)

Chris Keane (christopher.keane@omnihotels.com)

The Emerging Professionals Committee of the GPPCMA exists
to provide education and networking opportunities to students
and professionals who have been in the industry for less than 10
years.

Some of the things we do: Create inexpensive networking
opportunities for new/emerging professionals; Provide small
education opportunities for students and emerging profession-
als; visit student chapters

What can you do?

Help organize happy hours by contacting potential host loca-
tions; Promote the committee to new professionals; Speak at
student functions

Finance Committee

Chairs: Clorinda Holland (cholland@visitsaltlake.com) and Brendan
Morrissey (brendan.morrissey@hilton.com)

The Finance Committee establishes monetary objectives and
limitations for the financial operation of the organization and
monitors all accounts

Some of the things we do: If there is money involved we are
involved

What can you do?
Serve as member-at-large on the committee

Membership Committee

Chairs: Kathy Smith (kathysmith95@gmail.com) and Cheryl Gallagh-
er (cgallagher@TALLEY.com)

The GPPCMA Membership Committee facilitates continued
growth of the chapter and ensures that members have an ex-
cellent experience so that they achieve maximum benefit from
their membership.

Some of the things we do: Foster a welcoming environment
for all attendees at GPPCMA events; recruit and retain members

What can you do?
Become a GPPCMA Ambassador; Mentor prospective new
members; Send welcome letters, birthday cards, and notes

Sponsorship Committee

Chairs: Donna Young (dyoung@acponline.org) and Debi Maines
(debimaines63@gmail.com)

The Sponsorship Committee solicits support dollars for all chap-
ter meetings and events scheduled throughout the year, as well
as for the quarterly newsletter.

Some of the things we do: Connect with potential sponsors;
promote the organization to sponsors; Build relationships

What can you do?
Help find new sponsors; Network with existing sponsors


mailto:gppcma@comcast.net
mailto:sgoodspeed@Caesars.com
mailto:neil.schriever@starwoodhotels.com
mailto:hseasholtz@talley.com
mailto:sfagan@ahint.com
mailto:christopher.keane@omnihotels.com
mailto:cholland@visitsaltlake.com
mailto:brendan.morrissey@hilton.com
mailto:kathysmith95@gmail.com
mailto:cgallagher@TALLEY.com
mailto:dyoung@acponline.org
mailto:debimaines63@gmail.com
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BOOK REVIEW by Belinda

How to Be Brilliant at a Moment’s Notice :

Belinda Keota, CMP, CEM
Meeting & Tradeshow Manager
Produce Marketing Association
GPPCMA President Elect

Do you “go to work each day tasked with

(1) inventing brilliant solutions that (2) meet
specific objectives by (3) defined deadlines"?
In The Accidental Creative: How to Be Brilliant

ataMoment's Notice, author Todd Henry calls
. Do you practice energy management, not

i justtime management, so you have the
¢ ability to remain fully engaged?

when you think about your job - the part that :
really gets you noticed anyway — there is quite :

this a “create on demand” job function. As
meeting planners and suppliers, we don't
always think of ourselves as “creatives,” but

a lot of creativity involved. Henry talks fre-
quently about creativity, but in my personal

interchangeably in this book.

Photoshop for the web-

you need that idea.” Creative rhythm is based

¢ on how we structure our focus, relationships,
i energy, stimuli,and hours.

How do you answer the following questions?
. Areyou aslave to the “ping” (phone alerts,

. social media, and “news articles”)?
;Do you make time for relationships that can

help your career?

What “stimuli” are you taking in and how do
these affect your ideas?

Do you set aside specific time to generate
¢ ideas?
opinion, creativity and strategy could be used :

: The author suggests being more intentional

. . : about our creative process, by schedulin
We may not create beautiful pieces of artwork : P y 9

(minus that graphic you just whipped up in weekly, monthly, and quarterly check-ins

with yourself to make

site), or launch national
marketing campaigns
(but you did just cre-

for a client’s business),
so we don't frequently
put aside time to be
“creative” This book
outlines concrete steps
to help us be more cre-
ative in a more strategic
and less accidental way.

“You need to create
ate a 3year proposal SPACE for your creative
process to thrive
rather than expect
it to operate in the
cracks of vour frenetic
schedule.”

sure you are always
forward thinking. He
suggests ways to focus
our efforts on the
topics on which we
need a breakthrough.
He also provides tips
for ensuring we take
in the right stimuli on
aregular basis (how
tall is your mountain
of industry reading) to

The first section of this

book reviews the pressures that keep us from .
: amoment’s notice.

getting into a creative rhythm and how to
deal with them. We prefer being timely and
consistent in our work rather than leaving
time to be unique and brilliant. We have a
deep fear of failure, so we tend not to take

escalating expectations that cannot be met.

so we aren't sure if we are going down the
right path.

The second section of The Accidental Creative
provides tips and practices for making the
creative process part of your everyday life.
As Henry mentions, “...if you want to deliver
the right idea at the right moment, you must
begin the process far upstream from when

help us develop ideas
when we need them at

None of the suggestions in this book are truly
¢ rocket science, but the author presents these
solutions in such a simple way you wonder
risks. Some of us worry that success will mean : why you haven't done this all along. A fiction-
: al client in the book says “...in the midst of all
Many times projects have unclear objectives, the meetings and ‘pseudo work, he knows
that his main job is to ‘move the needle’ and

: make progress on his projects. "Only time and
practice dedicated to creativity and strategy

provides prolific and consistent progress.

i The Accidental Creative: How to Be Brilliant
i and a Moment’s Notice. http://www.acci-
i dentalcreative.com/theaccidentalcreative/


http://www.accidentalcreative.com/theaccidentalcreative
http://www.accidentalcreative.com/theaccidentalcreative

TECHNOLOGY

S THIS PROJECTOR
BRIGHT ENOUGH?

Greg Kamprath
Account Executive
IMS Technology Services

The GPPCMA Emerging Professionals Committee organizes
lunch & learn sessions, including one where my colleague Jon
Little and | presented “AV 101.” When we were preparing Jon
and | were concerned we'd be starting out too basic. But we
were glad to see from attendee’s reactions they were inter-
ested and we were covering material they might hesitate to
ask about unprompted. These sessions are a great example of
the benefits of joining GPPCMA - professional development
and connecting with like-minded colleagues in a welcoming
environment.

Partly inspired by that session | started a site, AV Citizen, cover-
ing AV 101 and frequently asked questions. Here's an article on :

audio visual you might find useful for your events. If you'd like
to read more please visit www.avcitizen.com or follow me on
LinkedIn.

Becca (not her real name) had her sales reps bring their own
projectors for the meeting. This sort of thing can be a good

way to lower costs. But when one of the reps pulled out a book

sized projector fifteen minutes before a general session with
150 attendees | anticipated some trouble.
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This session was the premier of the organization’s new pro-
motional video. When they tested it (five minutes before the
session) everything was too dark. The actor’s faces were murky
shadows. | sprinted to our office and swapped out the rep’s
projector for one of ours. Then we all enjoyed a bright, crisp
video.

Bringing your own projector can actually be a great option,

but you'll want to make sure it’s right for the job. When making

meeting arrangements you’ll want to consider:

¢ Screen size - The bigger the screen the brighter your pro-
jector will need to be.

e Ambient light - If you're in a room with huge windows
you'll need a brighter projector than a completely dark-
ened room.

e Lumens - Lumens are a measure of brightness used to
describe projectors.

For a breakout room with a 6 or 8 foot tripod screen and the

lights on, a 3,500 lumen projector should work well. For a gen-

eral session you'll likely want a 6,000 lumen or higher projector.
6k is good for say, a 7.5x10 foot screen, and going up from there
as screen size increases. If you have complete control of ambi-
ent light, for example if the windows have black out drapes and
you can dim or turn out the house lighting, then you may get
satisfactory results with lower lumen projectors.


https://www.youtube.com/watch?v=ViEDePEdZw4 
http://avcitizen.com/
www.avcitizen.com

2015-2016 EVENTS

WEDNESDAY, OCTOBER 28, 2015

“Karaoke for a Cause (or Lip Sync If You Prefer!) and
Silent Auction
5:30pm-8:00pm
The Field House Philly
https://www.regonline.com/gppcmal02815
If you are interested in sponsoring a music decade, or
would like to make a silent auction donation, please contact
Erica Keagy at gppcma@comcast.net.

NOVEMBER 3, 2015
Service in Sync
2:00pm-7:00pm
Ronald McDonald House Chestnut Street
Please reply to Sharon Goodspeed at sgoodspeed@Caesars.com
if you are interested in assisting with this event.

THURSDAY, NOVEMBER 12, 2015
Breakfast Meeting
8:00am-10:15am
Chemical Heritage Foundation

NOVEMBER 22, 2015
Philadelphia Marathon Water & Cheer Station
6:00am-10:00am
6th & Walnut Streets
Please reply to Sharon Goodspeed at sgoodspeed@Caesars.com
for more information.

THURSDAY, DECEMBER 3, 2015
Holiday Event/Board and Officer Induction
5:00pm-8:00pm
Philadelphia Marriott

SUNDAY, JANUARY 10, 2016

Chapter Reception at Convening Leaders with NYPCMA
5:00pm-6:30pm
Pinnacle Hotel Vancouver Harbourfront

THANKYOU TO OUR 2015
SPONSORS AND HOSTS!

Anaheim/Orange County VCB
Austin CVB
Association Headquarters, Inc.
Atlantic City CVA
Boston Convention Marketing Center
Brulee Catering
Caesars Entertainment
Chemical Heritage Foundation

Field House Philly
Fort Lauderdale CVB
Fort Worth CVB
Freeman
Hard Rock Hotels & Resorts
Hilton Inn at Penn
Hyatt Hotels & Resorts
Lincoln Financial Field
Loews Chicago Hotel
Long Beach CVB
Marriott Hotels & Resorts
National Constitution Center
NYC & Co
Orange County Convention Center
PPMG & Company Accountants & Advisors
Pennsylvania Convention Center
Philadelphia CVB
Pinnacle Hotel Vancouver Harbourfront
PSAV
San Francisco Travel
Sheraton Philadelphia
Sheraton Society Hill
Simmer Creative, LLC
Starwood Hotels & Resorts
The Convention Store
The Restaurant School at Walnut Hill College
Tourisme Montreal
Visit Seattle
Tourism Vancouver
Tourism Toronto
Travel Alberta
Visit Denver
Visit Norfolk
Visit Orlando
Visit Salt Lake

For more information, contact one of our Sponsorship Committee

Co-Chairs, Donna Young at dyoung@acp.org or
Debi Maines, debimaines63@gmail.com

REACH OVER 300 INDUSTRY PROFESSIONALS! ADVERTISE IN:

K connections

CLICK HERE FOR MORE INFORMATION
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mailto:dyoung%40acp.org?subject=
mailto:debimaines63@gmail.com
http://www.pcma.org/docs/default-source/greater-philadelphia-chapter-docs/2015-gppcma-advertising-rate-sheet.pdf?sfvrsn=0
http://www.pcma.org/connect-and-grow/chapters/greater-philadelphia/advertise-sponsor
https://www.regonline.com/gppcma102815
mailto:gppcma@comcast.net
mailto:sgoodspeed@Caesars.com
mailto:sgoodspeed@Caesars.com

WELCOME NEW MEMBERS!
through 8/24/15

Maria Ruiz-Delfiner
Senior Account Manager, Operations
United Incentives

Melanie Ryan
Associate Meeting Manager
Association Headquarters, Inc.

Sarah Mercer : Mike Bowman
Meeting Coordinator President & CEO

Association Headquarters, Inc. Valley Forge Convention and Visitors Bureau

Danielle Laws Michelle Measel
Meeting Planner Event Planner
American Board of Internal Medicine IEEE

Charlene Hart
National Sales Manager
Pennsylvania Convention Center Authority

LauralLee Wren
Assistant Director of Sales
Kalahari Resorts

June Amundson Jen Smith
Senior Sales Executive : Senior Manager
Renaissance Baltimore Harborplace Hotel Albrecht Events, LLC
Calvin Wells Lisa McGlashen, CEM

Senior Sales Manager : Senior Exhibits Manager
Hilton Philadelphia at Penn’s Landing AACR

Caroline Olson
Associate Meeting Manager
Association Headquarters, Inc.

Dasha Berkman
VP of Housing Operations
Omnia Housing Services

LA

Convening Leaders’

PCMA Vancouver | January 10-13, 2016

Going to Convening Leaders in Vancouver?

Here’s some important information to know about your passport: Some countries require
that your passport be valid at least six months beyond the dates of your trip. Some
airlines will not allow you to board if this requirement is not met. Consider the
following scenario: A country requires that you have at least six months of
validity on your passport. You currently have seven months of validity
on your passport. However, your trip is two months from now. At
that point, you will only have five months of validity remaining on
your passport which is not enough to satisfy that country’s entry
requirements. In this situation, you would need to renew your pass-
port before you can make your trip. For more information on United
States passports, obtaining a passport, and renewing a passport, visit
http://travel.state.gov/content/travel/english.html.


http://travel.state.gov/content/travel/english.html
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Executive Editor & GPPCMA Chapter Administrator
Erica A. Keagy

Senior Editor , Slmmer [rsutwe is your one stop shop

Theresa J. Barrett, PhD, CMP, CAE

Editor
Kathy Smith, CMP, CHCP

Art Direction, Design & Production
Simmer Creative

Contributing Writers
Sharon Goodspeed
Greg Kamprath
Belinda Keota, CMP, CEM
Karen Lennert, CASE

Connections Advertising

for all of your face-to-face marketing

needs, offering high quality exhibits,

pop-ups, tabletop exhibits, banner
stands and everything in between. Our
goal is to help your company stand out,
get recognized, and attract customers
at your next expo, show, or convention.

We offer experienced exhibit consulting
and graphic design services. Call today
to discuss your next project.

610-220-1232
gppcma@comcast.net

Connections is a quarterly publication of GPPCMA.

Simmer

simmercreative.com

The views, opinions, and advertisements in this publication do not neces-
sarily reflect the views and opinions of the Board of Directors, members, or
staff of the Greater Philadelphia PCMA unless otherwise stated.
Thank you to the volunteers who contributed articles to this issue 610.649.5000 info@simmercreative.com
of Connections. The deadline for articles and ads for the next issue is
Friday, October 30.

facebook.com/simmercreative
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